
How to boost the growth of premium tourism 
in mountain areas all year around?

Creative Tourism :
a“virtuous software“  
for sustainable 
territories



SUSTAINABLE DESTINATIONS = 

HARDWARE
+SOFTWARE
+ ORGWARE



What do we mean by
“creative tourism”?

Briefly…



“Tourism which offers visitors the opportunity to develop their creative potential 

through active participation in courses and learning experiences, which are 

characteristic of the holiday destination where they are taken.”

Greg Richards  and Crispin Raymond, 2000

Creative 
Tourism



Why should we be 
interested in 

creative tourism?



DESTINATION What to see?
What to do?

What do I like to 
DO?

CreativeFriendly

DESTINATION



Because it generates 
an infinity of new opportunities







Foodies

LOVERS & ENTHUSIASTS are CREATIVE TOURISTS
Music & Dance Lovers Knitters

Photography Lovers
Chocoholics

Ceramic Enthousiasts

CraftersWine Lovers

Etc …





PANKs

NICHES MARKET

MULTIGENERATIONAL BLEISURE

STAYCATION DIGITAL NOMAD

KIDULTS

LOHAS



Because… it is 
“quality” tourism



 Greater interest in the INTANGIBLE.

 Valuing meetings with local populations. #HUMAN VALUES.

 Prioritizing QUALITY, more than price. #HIGH BUDGET

 LONG STAYS… OUT OF SEASON, throughout the TERRITORY.

 #AMBASSADORS of destination.

 They respond to various profiles ( #SEGMENTATION).

Because they are the tourists we
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Segmentable & Customizable

Source:   www.pxfuel.com/en/free-photo-euupf



Because it 
(re)creates an 
ecosystem for the 
territory!



Innovation

DNA

Sustainable development

Resilience

Intangible Heritage recovery and promotionADN / Identity / Territorial 
Attractiveness

Training / Capacity Building
Unseasonality

Ecosystem
Inclusiveness

Social cohesion

Governance

Circular Economy

Job creation

Creative Economy

Social Economy

Solidarity

Creative Tourism meets all Sustainable Development Goals



Because it allows to 
(re)create an ecosystem for the territory!

TOURIST INDUSTRY

TOP-DOWN

TOURIST 
INDUSTRY

TOURISTS

TOURIST INDUSTRY

BOTTOM-UP

THE traveler

TOURIST INDUSTRY+ 
DREAM MAKERS + 

TRAVELER



Who are the "DREAM MAKERS"?
Artists, artisans, farmers, fishermen, merchants, 

festival directors, cultural managers, 
representatives of associations, etc...

… who CREATE AN ECOSYSTEM.



Local 
communities

Intangible 
Heritage 
ressources Logistics

Cross-
sectoral
SME’s

CCI’s
Tourist 

industry
stakeholders

NATURAL/ CULTURAL / CREATIVE & HUMAN RESSOURCES

EXPERIENCES

DESTINATION ‘S DNA – STORYTELLING



Success
Stories !



INTANGIBLE HERITAGE



PRODUCT



Gamification Storytelling Peer-to-peer

CREATIVE EXPERIENCE



France







750€ / 2h 



Loulé
(Algarve, Portugal)



Makers Meal



STORY DOING



Creative 
Tourism

Experiences
Local network

“ECOA”:
Spaces for 

Knowledge, 
Crafts and 

Arts
Creative 

residences
Training
Offices

Loulé Design Lab
Incubator for 

designers and artists

From Creative Tourism to Creative Economy

Marketing digital créatif : une approche inspirante, pratique et holistique



Saint-Jean-Port-Joli, Canada
 Re-branding - Attractvité
 Dé-saisonnalisation
 Récupération et promotion du patrimoine immatériel



/









CREATIVE 
TOURISM

LET’S CO-CREATE  !!



ceo@creativetourismnetwork.org
www.creativetourismnetwork.org

THANKS!


