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Whistler Vancouver
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Meir’s - Germany



Canadian Affair - UK

Tube station 
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Vancouver and Whistler

in 

China



Consumer

Media

Results

Trade



A Strategic Partnership



• Module 1 – Vancouver Basics

• Module 2 – Top Activities

• Module 3 – Unique markets 

and experiences

• Module 4 – Day trips and 

extended itineraries

• Module 5 – Luxury experiences

“What a wonderful course. It is one of the best web training programs I’ve taken. In fact, 
I have already started working with one of the fishing lodges mentioned that I didn’t know existed.”

M. Boyles, CTC, ACC, DS, Travel Consultant, Provident Travel (Ohio), A Virtuoso Agency

Vancouver Specialist Program



Vancouver’s “Tourism Ambassador”









2013 Performance

• 20 million clicks on travel contest

• # 1 most played travel video on 

Canada in history on Youku.com

• #1 most followed social media 

account on Vancouver and BC 

• More fans than any other 

Canadian DMO except the CTC 

and Tourism Alberta

• Leverage with high end media –

Ntl Geographic, Cosmo, etc.

• Leverage with City of Vancouver 

and Canadian Consulates in 

China
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Vancouver Weibo Fans

0

20.000

40.000

60.000

80.000

100.000

120.000

Jun Jul Aug Sep Oct Nov Dec



0

50.000

100.000

150.000

200.000

250.000

Jun Jul Aug Sep Oct Nov Dec

205%

Vancouver and Whistler Tags
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Steve Pearce
Tourism Vancouver

spearce@tourismvancouver.com


