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„Personal data is

the new oil of the 

internet and the 

new currency of 

the digital world“

Meglena Kuneva
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And what about tourism ?



And on a local/regional 
(destination) level?
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Digitalization of 

customers ?



5 sucess factors for
customer digitalization
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No 1 – Make digitalization one of your top priorities
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No 2 - Make your tourism products online bookable
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No 3 – Convert your website into a sales channel
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No 4 – Create a remarkable new online product
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No 5 – Promote your new product
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No 5 – Promote your new product
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Best Practice Example
Saas-Fee
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> 50 % 
of visitors
have been
digitalized

Increase in 
skier days of

+ 48 %

Increase in 
annual 

overnights of 

+ 12 %

+ 20 %
more annual 
revenue for
the ropeway

company
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Thank you very much for
your attention!
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