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Why to host sports events? 



Internacional Ranking 

*FONT: 2015 International 
Report on Snow & 
Mountain Tourism - 
Overview of the key 
industry figures for ski 
resorts. April 2015 
 

Grandvalira, World TOP 20 of skier visits 

Grandvalira, brand with just 12 years. Quite young brand 



Objectives 

 

1. To reinforce the positioning and the international notoriety of the 
brand: Grandvalira and Andorra, as a referent in the ski world 
 

2. To create the image of an “aspirational” ski resort where the best 
people can ski. Do you dare to try it? 
 

3. To show the potential of Grandvalira and Andorra, their 
infrastructures, their capacity to manage big events and to compete 
“one on one” with other big ski resorts and snow touristic 
destinations  

 
 



Strategy 

 
1. To make sportive events allow us to continue increasing at the 

construction of the positioning of Grandvalira 
• Alpine ski  The core of the ski world 
• Freestyle  The youngest and more viral disciplines 
• Freeride  The current big tendency, the quest for the challenge   

 
2. To build a brand around events that capitalize their image and to aim 

their highest virality and repercussion   
 

3. To build products/services which allow us to capitalize this image. 
 

 
 
 



COPA DEL MÓN SPEED 
SKIING 2016 

CAMPIONATS DEL MÓN 
JÚNIOR FREERIDE 2016 

COPA DEL MÓN ESQUÍ 
ALPÍ 2016 

TOTAL FIGHT 2016 

SKIERS CUP  
EEUU vs. EUROPA 

FREERIDE 2016 

27-28 February 28-30 January 30 Jan -4 February 

10-13 March 
25-26 March 

1-2 April 

Main events  
 

 

6 



 
 
Case study: 
 
Grandvalira ladies alpine 
skiing World Cup 



Grandvalira Ski World Cup 2016 
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Grandvalira Ski World Cup 2016 
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Dades 
 
 
• 10.000 spectators during the whole weekend 
• 1.400 spectators during the laser show and torchlight descent at Soldeu 
• 1.200 spectators at the public bib draw at Canillo 
• 192 accredited media professionals: 

 38 photographers 
 45 journalists: written press, web and blogs 
 5 radio journalists  
 88 media professionals (10 channels) 

• 15 TV live tv coverage worldwide 
• 35 TV rights for retransmission live/delayed 

 
 

 
 

 
 

 
 
 



Grandvalira Ski World Cup 2016 
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Dades 
 
• 66.982 total visitors of World Cup Landing (24/09/2015-29/02/2016) 

 
 
 
 
 
 

         
        During World Cup: 

92% of the Grandvalira website visitors go to World Cup landing 

 

• 73.908 people touch trough Grandvalira Newsletters 
• 161.267 people impacted through our push APP messages 

 
 
 

 
 

 
 

 
 
 



Grandvalira Ski World Cup 2016 
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22 countries 
72 skiers 

150 tecnical teams 



Grandvalira Ski World Cup 2016 
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Media return 2012 



Grandvalira Ski World Cup 2016 
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Grandvalira Ski World Cup 2016 



Grandvalira Ski World Cup 2016 



Grandvalira Ski World Cup 2016 



Grandvalira Ski World Cup 2016 



 
 
Grandvalira:  
   Evolution figures 



Grandvalira: evolution figures 
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+22,8% 

NUMBER OF SKIERS 

Source: Internal figures 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Grandvalira: evolution figures 

Andorra 

Catalunya 

2ª anella 

Resta Espanya 

França 

Portugal 

RU/Irlanda 

Altres països 

-1.3 punts 

-1.3 punts 

-1.3 punts 

-1.3 punts 

-1.3 punts 

MARKET EVOLUTION 

Season 14/15 we had a big decerase of the Russian market (-60% in one year).  

  
Total skiers 

% internacional 
skiers 

Internacional 
skiers 

Temp. 1112 1.314.027 37,8% 496.702 

Temp. 1415 1.613.953 34,6% 558.428 

12,4% Increase  
in skiers visitors 



Grandvalira: evolution figures 
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+94,2% 

Visits to grandvalira.com  



Grandvalira: evolution figures 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

1st World Cup 
T. 11-12 

4.045 23.537 

57.933 148.407 

T. 12-13 

135.900 

20.050 

8.210 24.300 

125.970 

15.100 

3.000 1.800 

104.752 

8.528 

+156,17 % 

+481,88 % 

+1.250 % 
- 

T. 13-14 T. 14-15 
2nd World Cup 

T. 15-16 



Grandvalira: evolution figures 

Products / services related with sport events 



Thank you! 


